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Market Demographics

Location is a critical factor to consider for a successful show.  Few locations are as attractive as the MassMutual Center located directly in between the thriving capitals of Massachusetts and Connecticut, Boston and Hartford.  We are located immediately off of Interstate-91 just 20 minutes from Bradley International Airport.  Within Springfield there are three four-year colleges: Springfield College, Western New England College and American International College.  The Greater Springfield area is home to the Five Colleges: Amherst College, Mount Holyoke College, Smith College, Hampshire College, and the University of Massachusetts.
The Springfield and Hartford Metro region contains nearly 1.5 million people, which does not even include the large amount of people in the Boston area, less than 2 hours away.  One measure of success in classifying growth and development of an area is in the area’s ability to support a variety of entertainment options.  Springfield retains strong ethnic characteristics seen in a variety of restaurants available in all parts of the city.   Only a short drive away, Six Flags Theme Park plays host to hundreds of thousands of visitors every year.  A major cultural attraction during the Christmas season is Bright Nights where the trees of Forest Park are decorated with glorious light arrangements of characters and scenes.  Sports are also a major attraction for Springfield with the Basketball Hall of Fame and the Springfield Falcons, the AHL affiliate of the Tampa Bay Lightning.
Springfield, MA Facts and Figures*
                           *based on 2004 U.S. Census Bureau report

	Facts
	Springfield

	
	

	Population
	152,082

	College Graduates 25 + 
	23,421

	Households
	57,130

	# Households - Homeowners
	75,889

	Median Household Income
	$ 30,417

	Family Households
	36,391

	Median Age
	32

	Average Household EBI
	$ 36,285

	White
	85,333

	Black / African American
	31,952

	Hispanic / Latino
	41,336

	Asian
	2,920

	Land Area, square miles
	32

	Persons per square mile
	4737.7


Newspapers (Daily)

Springfield Republican
The Springfield Republican is the local newspaper serving the area.  The full distribution newspaper covers over 200,000 patrons every single week.  Whether it’s national, local, business, sports, or leisure; this is the print outlet for the Springfield Metro area.  
Since the Springfield Republican is the major local paper for the Springfield area, the majority of our print advertisements are put here.  Any peripheral papers are used simply to raise awareness and reach customers that may not have access to the Springfield Republican.  Our relationship with this publication is tremendous and has shown to be a reliable partner in our advertising goals. 
The MassMutual Center has leveraged our buying power and negotiated a preferred rate that we have secured exclusively for our show promoters utilizing this service! 
	Republican 
	Daily (Mon.- Sat.)
	Sunday

	
	
	

	Total Circulation
	84,694
	127,024

	Total Readership
	728,068
	1,061,100

	Advertising rate 
	$ 49.00
	$ 62.00


* Based on Sunday Rate of the same Effective Area

All rates are per column inch (column width is 1.833”) 
Customized distribution areas can be negotiated, rates may vary. 

Targeted Sections:
	Monday
	Parenting

	Tuesday
	UNlisted teen pages

	Wednesday
	Food, Plus Papers

	Thursday
	Weekend entertainment guide

	Friday
	Health & Science, Movies

	Saturday
	None 

	Sunday
	Business, Emphasis, Home & Garden & Real Estate, Leisure, Lifestyle, Fitness, Pets, Travel, Sports, TV Time Hampshire & Franklin Plus


Newspapers (Daily)

Daily Hampshire Gazette

The Daily Hampshire Gazette features everything the Pioneer Valley needs to know in news, entertainment, dining, sports, and much more.  Below are the special daily features.  Rates for advertising in the Gazette can be negotiated for how frequent the ads are placed in this publication.  
	Monday
	Business

	Tuesday
	Health

	Wednesday
	Lifestyle features, books

	Thursday
	Business, arts & entertainment

	Friday
	Hampshire Life magazine, home & garden, Real Estate EXTRA

	Saturday
	WEEKEND edition includes expanded local news, sports, living, USA Weekend, as well as features on religion, seniors, travel, social news, food, automotive, and weekly television section

	
	


Newspapers (Weekly)
Business West
The local Springfield business paper is Business West which distributes over 8,500 copies every week.  Distributed to subscribers and at select newsstands for a nominal charge, Business West excels in news of the immediate area, particularly the City of Springfield.
Snapshot:
	Target Demographics
	Age 39-49; residents and small business owners of Springfield area.
	Gender: 77% male
Income: majority $50,000 

	Ad Rates
	Rates vary by size;

1/8 page to full-page spreads
	Further Discounts with multiple placements


Valley Advocate
The Valley Advocate has been in existence for over thirty years and has been a popular source for news, arts, and entertainment for Western Massachusetts.  The Advocate has a weekly circulation of 55,000 people with total readership reaching over 125,000 which is distributed in over 900 locations in Western Massachusetts, Southern Vermont, and Northern Connecticut.  

Snapshot:
	Target Demographics
	41% are between the ages of 18 – 34 and 35% are between the ages of 35 - 54
	Gender: 51% male



	Ad Rates
	Rates vary by size;

1/4 page to full-page spreads
	Further Discounts with multiple placements


Newspapers (Local)

Turley Publications
Turley publications owns and operates several different local newspapers in Western Massachusetts surrounding Springfield.  These papers are vital to our outreach beyond the city of Springfield itself with a total circulation of 130,698.  
These publications vary from being distributed daily, weekly, to monthly.  Each of the newspapers have advertising rates which can be discounted the longer an advertisement runs in that publication.  

The following is a snapshot of the Turley publications:
Snapshot:
	Turley Publications in Western Massachusetts

	
	
	
	

	Publication
	Location
	Circulation
	Open rate

	Agawam Advertiser News
	Agawam
	6,500
	$8.95 

	The Register
	Palmer
	12,600
	$10.95 

	Barre Gazette
	Barre
	2,666
	$9.40 

	The Sentinel
	Belchertown
	10,000
	$10.95 

	Southwick Suffield News
	Southwick/Suffield
	6,000
	$8.75 

	Chicopee Register
	Chicopee
	17,070
	$10.25 

	Town Reminder
	South Hadley
	11,800
	$10.95 

	Country Journal
	Huntington
	3,316
	$6.50 

	Ware River News
	Ware
	4,429
	$9.70 

	The Holyoke Sun
	Holyoke
	8,000
	$9.20 

	West Country News
	Shelburne Falls
	2,221
	$7.00 

	The Journal Register
	Palmer
	5,200
	$9.70 

	Wilbraham-Hamden Times
	Wilbraham
	8,917
	$10.95 


 Radio

Clear Channel 

Of the four stations operated by Clear Channel in the Springfield market, two (WHYN 93.1 and WPKX 97.9) garner audiences in the top five for cumulative audience.  
Station Snapshots:
	Station  Format
	12+ Cume 

Audience
	Core Age;  Avg. Age
	% Male; %  Female



	WHYN-AM 560 –
News/Talk
	63,400
	45 – 54;  51
	58 %; 42 %

	WHYN-FM 93.1 –

Hot AC

“Mix”
	92,000
	25 – 44;  35
	30 %; 70 %

	WNNZ-AM 640 –  
Sports
“The Zone”
	19,000
	25 – 54;  41
	84 %; 16 %

	WPKX-FM 97.9 –
Country
“Kix”
	67,200
	25 – 44;  36
	35 %; 65 %


Citadel Broadcasting Company
Citadel Broadcasting Company operates two major station in the Springfield market, with WMAS 94.7 in the top 5 for cumulative audience.  

Station Snapshots:
	Station  Format
	12+ Cume 

Audience
	Core Age;  Avg. Age
	% Male; %  Female



	WMAS-AM 1450 –

Adult Standards
	12,200
	35 – 54;  49
	57 %; 43 %

	WMAS-FM 94.7 –

AC
	97,700
	35 – 54;  47
	32 %; 68 %


Radio

Saga Communications of New England, LLC
The #1 station in the Springfield market is WAQY 102.1 FM which is also home to New England Patriots football.  The Saga Communications of New England stations listed below are stations that are specific in their programming and highly focused on the target markets they communicate.    

Station Snapshots:
	Station  Format
	12+ Cume 

Audience
	Core Age;  Avg. Age
	% Male; %  Female



	WAQY-FM 102.1 –

Classic Rock
“Wacky”
	103,600
	35 – 54;  39
	53 %; 47 %

	WLZX-FM 99.3 – 
Active Rock
“Laser”
	55,500
	18 – 34;  28
	60 %; 40 %

	WHNP-AM 1600 –

News/Talk
	13,600
	45 – 54;  51
	58 %; 42 %


*A Few Independently Owned Stations are not listed above.  If there should be interest in one of the stations not listed, we will accommodate those requests in order to assure that your target market correlates with the nature of your show.
Television (Network)

WWLP Channel 22 (NBC)

The leader in morning and evening news programming, Channel 22 features the “Today Show” which is the highest rated morning news program in the nation and is highly regarded in the Springfield market.  Offers local, national, and international news at an earlier hour (5 p.m., 6 p.m., & 11 p.m.) and is the leader in news for the Springfield market.  Sports programming features the PGA and shared broadcasting rights for numerous other local and national sports programming.

WGGB Channel 40  (ABC) 
WGGB Channel 40 features popular ABC programming without the full-time 

news staff; includes popular shows and programming appealing to a variety of demographics, such as “Nightline”, “Desperate Housewives”, and “Lost”.  WGGB also offers local, national, and international news at 5 p.m., 6 p.m., and 11 p.m.

WSHM Channel 3 (CBS)

The leader in daytime and evening programming, Channel 3 features a variety of popular shows including “Everybody Loves Raymond”, “The Late Show with David Letterman”, “60 Minutes”, and daytime favorites such as “Regis & Kelly”, “Dr. Phil”, “Oprah” and a host of popular soap operas.  Channel 4 also offers local, national, and international evening news at an earlier hour (6 p.m., & 11 p.m.) and is highly regarded in the Springfield market.  Strong Sports programming features NCAA basketball, NCAA football, and shared broadcasting rights for numerous other local and national sports programming including NFL football.

Television (Network)

Other Network Programming

WTIC Channel 61 (FOX) - The leader in evening entertainment programming, Channel 61 features popular syndicated shows including “Seinfeld”, “American Idol”, “That ‘70’s Show” and original programming such as “The O.C.”.  WTIC also offers news at 10 p.m. everyday and is highly regarded in the Springfield market.  Sports programming features NASCAR and shared broadcasting rights for numerous other local and national sports programming including NFL football.

* Hartford, CT station
WCDC Channel 19  (WB) – features programming geared toward entertainment, 
especially the 12-34 demos, including “Malcolm in the Middle”, 

“7th Heaven”, and “Gilmore Girls”; also features 9 pm local and national news




* Hartford, CT station
WNYA Channel 51  (UPN) – transmitted out of Springfield and focuses on 

broadcasting syndicated shows including “Married…with Children”, “Home Improvement”, “ER” and new shows including “America’s Top Model”
* Hartford, CT station

WGBY Channel 57 (PBS) – public television for Western Massachusetts focuses mostly on programming that is education including “Flirting or Hurting”, “Cheating Yourself”, “Gender Equity in the Classroom”, and a series on the natural history of the Connecticut River called “A Natural Focus, with Laurie Sanders”
Television (Cable)

COMCAST
COMCAST is the dominate cable provider for the entire New England area.  

COMCAST’s unique advertising program affords you the opportunity to focus in on cable subscribers in particular areas and within particular demographics, as broadly described below.
	Insertable Networks

	· ABC Family - 12-49 mostly young families

· Arts & Entertainment - Upscale adults 25 – 54
· American Movie Channel – Adults 18 - 49
· Animal Planet – Adults 18 – 49; young families 
· BET – Black Entertainment; 12 - 35
· BRAVO! – Adults 24- 54
· Cartoon Network – Youth - 4 - 24 
· Country Music Television – Adults 18 - 49
· CNBC – Adults 35+

· CNN Headline News – Adults 35+
· CNN International – Adults 35+
· Comedy Central – Adults 18 - 49
· Court TV – Adults 35+ 
· Discovery – Upscale Adults 25+
· Discovery Health Channel – Upscale Adults 25+
· Entertainment – Adults 18 - 49

· ESPN – Males 18+
· ESPN 2 – Males 18 - 34

· ESPN Classic – Males 26+

· Food Network – Adults 25 - 54
· FOX News Channels – Adults 18 - 49

· FOX Sports Net – Males 18+
· FX – Adults 18 - 49
· GalaVision – Adults 18 - 49
· Golf Channel – Men 35 - 54

	· Game Show Network – Adults 24 – 54+
· Hallmark Channel – Women 24 – 54+

· Home & Garden TV – Women 24 - 54
· Lifetime – Women 18 - 49
· MSNBC – Adults 25 - 54

· MTV – Ages 12 - 34

· Nickelodeon – Persons 4+ 
· NICK-at-NITE – Adults 18 - 49

· Outdoor Life – Men 24 - 44
· Oh! Oxygen – Women 24 - 49
· Sci-Fi – Ages 18 - 44
· SPEED CHANNEL – Car Fans 16 – 54+

· Spike – Men 18 - 44
· TBS – Adults 18 - 54

· TLC – Adults 18+
· TNT – Broad Demographic, depending on time
· Toon Disney – Youth 4+ 
· Travel Channel – Upscale Adults 24 – 54+
· TV Land – Adults 29 - 54

· UNIVISION – new, targeting a variety of demos
· USA Networks – Adults 18 - 44
· VH1 – Adults 18 - 44
· Women’s Entertainment – Women 18 - 54
· Weather Channel – All Demographics


Television (Cable)

Cox Media

Cox Media is the cable provider for Northern Connecticut.  Cox provides local businesses the opportunity to place their advertising message on the most valuable brands on television; television brands such as CNN and Discovery and programming that define pop-culture, from MTV’s Real World and TLC’s Trading Spaces, to Nickelodeon’s Spongebob Square Pants. 

A sample of some of Cox’s highest rated programs are:
Biography, The O’Reilly Factor, Larry King Live, Queer Eye for the Straight Guy, American Choppers, NFL, Friends, Boston Red Sox Baseball, New York Yankees Baseball, UConn Athletics, Nascar, Imus in the Morning, Spongebob Square Pants, Emeril, Monster Garage, Seinfeld, and Trading Spaces.
Outdoor Advertising (Marquee)

The MassMutual Center features a large Full-Color LED Marquee featured outside of the building.  Please see the document how you may best utilize this powerful and affordable advertising tool.  
Outdoor Advertising (Billboards)

Outdoor advertising can be one of the most effective means of promoting an event.  The two major billboard operators in the Springfield market are Titan and Lamar.  There are a multitude of available locations that vary based on the time of your event.  Most billboards in the region utilize full-color digital art in 30-sheet posterboard format. 

Titan
Lamar

 Web-Based Advertising
The MassMutual Center offers a state-of-the-art website with the flexibility to give you the opportunity to advertise your event to the thousands of visitors that we receive daily.

In addition to the vast options listed in the above Event Marketing Kit, nearly each and every publication offers a web-based advertising option.  Should you be interested in internet advertising, please consult with our Marketing staff to target the best options for web promotion for your event.

Promotion

The Marketing Department at the MassMutual Center has established various relationships in the Springfield area that we can use to ensure successful promotion for your event.  All promotions will be used as support for other marketing initiatives.  Promotions will not be limited to those who are more likely to offer and support promotions such as media, rather they will be maximized throughout all available resources around the local and regional market such as existing and potential sponsors and partners, retailers and local businesses.

Public Relations
The MassMutual Center’s Marketing Department takes advantage of every opportunity to generate media awareness, interest, and exposure for your events on a local, regional and national level.  These efforts will make use of publicity and other non-paid forms of marketing to influence attitudes, opinions or beliefs about the Convention Center and its events. Media releases, pitch letters, media alerts, press conferences, photo opportunities, celebrity visits, and media previews will intrigue the media, which will in turn garner coverage.  This coverage will ultimately result in additional ticket sales revenue. The Marketing Department will develop, implement and evaluate an event specific public relation plan for a pre-negotiated rate plus pre-approved expenses.
Revenue Development Opportunities / 

Venue Ad Program
To ensure the success of your event and to drive revenues directly to your bottom-line, our Marketing Department is able to help your event, existing or new, to develop new streams of revenue.  Whether through sponsorships, exhibitor advertising or a custom program that is designed to bring in additional revenues to your event, we can help you add revenues to your bottom-line. 
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